










Pillsbury's two Doughboy ugly sweaters became a "Internet sensation" 
during 2018 Christmas season.  Pillsbury's website sold out of the 
sweater in 24-hours.

Pillsbury’s Doughboy sweaters received national media attention. 
Sweater was featured on CNN, Business Insider, US magazine, etc.

Pillsbury used sweaters to promote its brand and iconic mascot by 
re-targeting its core audience through contests, giveaways, and 
sweepstakes across dozens of high-traffic websites to boost holiday 
visibility.

Pillsbury was able to observe the effectiveness of their sweater cam-
paign by monitoring sales and inventory via special access to our 
E-commerce channels.



The one-of-a-kind, FDA-Approved Red Lobster Biscuit Oven Ugly Sweater 
"broke" the internet in the Fall of 2019.  The sweater sold on Red Lobster's 
official website in under 60-minutes.

The brand used the ugly sweater to create a "buzz" across the internet. The 
brand improved its SEO ranking on Google by also offering the sweater to 
high-traffic food websites and "mom blogs."

The Cheddar Bay Biscuit sweater reinvigorated Red Lobster's visibility with 
various age demographics when it was featured on CNN, Fox News, and seen 
in USA Today and in People magazine.

Red Lobster used the sweater to introduce itself to new age demographics. 
Offering a trendy, tangible, fun, and interactive product, the company was also 
able to increase its visibility online; the sweater boosted engagement on social 
media, and as a result, earned them new business due to the media coverage.




